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Abstract: This article investigates the relationship between coping strategies and the well-being of coffee shop visitors. Coffee shops 

serve as more than just places to get coffee; they provide individuals with a space to unwind, socialize, and cope with stress. Using a 

mixed-methods approach, including quantitative surveys and qualitative interviews, this study explores the experiences of visitors 

from different age groups in three coffee shops. The findings reveal that sensory engagement, visit duration, and the overall ambiance 

of coffee shops significantly contribute to emotional relaxation and well-being. Coffee shop owners can leverage these findings to create 

supportive environments that promote positive coping strategies and enhance the well-being of their customers. Further research is 

needed to validate these findings in different contexts and examine the long-term effects of coping strategies in coffee shop settings. 

Understanding the connection between coping strategies and well-being in coffee shop environments has implications for mental health 

promotion and the development of supportive spaces for individuals to cope with daily pressures. 

Keywords: Coping strategies, Well-being, Specialty Coffee Shop, Sensory engagement, Emotional relaxation, Mental health 

promotion 

Introduction 

Coffee shops are more than simply locations to get a 

cup of coffee; they are also social gathering places and places 

to unwind. Many people seek refuge and peace in coffee 

shops, using them as coping techniques to deal with stress 

and improve their general well-being. The purpose of this 

article is to investigate the relationship between coping 

techniques and the well-being of coffee shop visitors, giving 

light on how people use coffee shop experiences to deal with 

daily obstacles and improve their emotional condition 

(Altinay et al., 2019; Maspul, 2023; Waxman, 2006). 

Coping methods are important in people's well-being 

because they allow them to efficiently manage stressors and 

preserve psychological equilibrium (Galiana et al., 2020; 

Fischer et al., 2021). The transactional model of stress and 

coping developed by Lazarus and Folkman (1984) provides a theoretical framework for 

understanding the coping process, distinguishing between problem-focused and emotion-

focused coping. Problem-focused coping is actively addressing the stressor, whereas 

emotion-focused coping focuses on controlling one's emotional reaction to stress. 

Coffee shops provide a one-of-a-kind setting that can aid in coping and mental well-

being. Oldenburg's (1989) notion of "third place" proposes that coffee shops function as 
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social gathering places outside of the house (first place) and the workplace (second place). 

Visitors to coffee shops employ a variety of coping mechanisms, such as generating a 

relaxing ambiance through sensory involvement. Coffee shops give sensory experiences 

such as the sounds of brewing coffee, views of the surrounding cityscape, and the presence 

of electronic devices, all of which contribute to emotional relaxation and well-being (Jang et 

al., 2019; Spence et al., 2014). 

Method 

For this study, a mixed-methods approach was used, including quantitative surveys 

and qualitative interviews. The study sought to investigate visitors' experiences of escape 

from routine and role shifts in coffee shops. The sample was drawn using convenience 

sampling, with a focus on coffee shop patrons of various ages. Interviews and observations 

were carried out with participants from three distinct age groups in three well-known coffee 

shops in Buraydah, Al Qassim. Participants were chosen for the study based on their 

availability and willingness to participate. Young adults (18-25 years old), middle-aged 

adults (35-50 years old), and older individuals (60+ years old) comprised the three age 

categories. The study involved 30 participants, with 10 people from each age group taking 

part.  

Data was gathered using two main methods: surveys and interviews. Participants 

first completed quantitative surveys with validated scales measuring coping methods and 

well-being. Depending on the option of the participants, the surveys were administered via 

tablet or paper-based forms. Standardized measures such as the Coping Strategies 

Inventory (CSI) and the Satisfaction with Life Scale (SWLS) were utilized in the surveys. 

These assessments were designed to assess participants' coping methods as well as their 

general well-being. 

Following the completion of the questionnaires, in-depth interviews were 

undertaken to acquire a better understanding of the participants' coffee shop experiences. 

The interviews were semi-structured, which allowed for both pre-planned questions and 

open-ended talks. The interview questions probed participants' opinions of coffee shops as 

places to escape, their role transition experiences, and the influence of these shifts on their 

well-being. With the participants' permission, the interviews were audio-recorded and later 

transcribed for analysis. 

Result and Discussion 

Several ideas back up the link between coping methods and well-being in coffee shop 

settings. The transactional model of stress and coping developed by Lazarus and Folkman 

provides useful insights into the coping process. To deal with pressures, people adopt 

problem-focused coping and emotion-focused coping, according to this paradigm. Problem-

focused coping is concerned with actively resolving the stressor, whereas emotion-focused 

coping is concerned with controlling the emotional response to stress (Lazarus & Folkman, 

1984; Riley & Park, 2014). 
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Visitors in coffee shop locations frequently participate in emotion-focused coping 

methods. Through sensory involvement, these tactics enable individuals to regulate their 

emotions and find comfort from stressors. Oldenburg's concept of "third place" supports the 

role of coffee shops as social meeting locations that give people with a sense of community 

and relaxation (Oldenburg, 1989). Visitors to coffee shops use a variety of coping 

mechanisms to improve their well-being and find emotional relief. 

Coffee shops' sensory experiences contribute greatly to emotional alleviation and 

well-being. The aroma, the sounds of brewing coffee, the view of the surrounding cityscape, 

and the presence of electronic devices all contribute to a multisensory environment that 

promotes relaxation and happy emotions. Exposure to natural or aesthetically pleasant 

situations, according to Kaplan and Kaplan's Attention-Restoration Theory (ART), can 

recover cognitive resources and increase psychological well-being (Kaplan & Kaplan, 1989; 

Neilson et al., 2019). Visitors to coffee shops benefit from the visual and acoustic elements 

of their environment, which contribute to a sense of peace and healing. 

This study's findings support the idea that sensory involvement in coffee shop 

environments improves emotional relief and well-being. Longer periods spent in coffee 

shops were connected with greater emotional relief, implying that people use these 

locations as a type of refuge from pressures. The favorable influence of coping methods on 

psychological well-being is consistent with the larger body of research on coping and well-

being, which shows that successful coping strategies contribute to enhanced mood, lower 

stress, and increased relaxation (Folkman & Moskowitz, 2004; Chen et al., 2017). These 

insights can be used by coffee shop operators to build welcoming surroundings that 

encourage healthy coping methods and contribute to visitors' well-being. Comfy seats, 

relaxing music, and aesthetically pleasant surroundings can all improve the sensory 

experience and aid in coping. Coffee shop operators can encourage emotional relief and 

relaxation by including things that engage the senses. 

The link between coping methods and coffee shop visitors' well-being is clear. Coffee 

shops are more than just locations to get a cup of coffee; they provide an area for people to 

relax, socialize, and cope. Sensory engagement, supported by characteristics such as 

ambient sounds, cityscape vistas, and electronic gadget presence, adds to emotional 

alleviation and well-being. Understanding the relationship between coping strategies and 

well-being in coffee shop environments can help coffee shop owners and researchers create 

supportive environments that promote positive coping strategies and improve guests' well-

being. 

Exploring Coping Strategies, Sensory Engagement, and the Influence of Coffee Shop 

Environments on the Path to Well-Being 

The study's findings shed light on the coping mechanisms used by coffee shop users 

of all ages and their impact on overall well-being. Young folks used coffee shops to get away 

from their hectic schedules, using strategies such as socializing, engaging in creative 

activities, or seeking isolation. certain coping methods were discovered to have a favorable 

correlation with their well-being, allowing people to handle stress and relax in certain 
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circumstances (Cha et al., 2018; Nielsen et al., 2019). Middle-aged adults seeking escape from 

the stresses of job and family duties frequented coffee shops. Seeking a tranquil setting, 

participating in mindful activities, or leveraging social support were among their coping 

mechanisms. These tactics had a substantial impact on their well-being, giving them with a 

brief respite from their daily stresses and creating a sense of calm and reconnection. 

Coffee shops were perceived by older individuals as places where they might escape 

their daily routines and enjoy leisure time. Their coping mechanisms included reminiscing, 

seeking social relationships, and pursuing personal hobbies (Satorres et al., 2018; Meléndez et 

al., 2015). These tactics were effective in creating pleasant mental and emotional states in older 

persons, allowing them to experience joy and relaxation in the friendly environment of 

coffee shops. The study also revealed the significance of sensory engagement as a key 

coping mechanism among coffee shop visitors (Derret, 2003). Participants reported 

spending one to three hours in coffee shops, taking advantage of the sensory pleasures on 

offer to create a relaxing and pleasant setting. The longer their trips lasted, the greater the 

emotional relief they felt. Participants reported greater mood, lower stress levels, and 

increased feelings of relaxation as a result of these coping methods' impact on psychological 

well-being. 

Furthermore, the study's findings highlight the importance of coping techniques in 

coffee shop contexts for improving overall well-being. Sensory engagement, assisted by 

features such as ambient music and cityscape vistas, provides emotional comfort and 

relaxation to visitors (Edensor, 2015; Platts, 2023). Coffee shop owners and managers can 

use these insights to create welcoming workplaces that encourage healthy coping 

mechanisms and contribute to their customers' well-being. Coffee shops can enhance the 

sensory experience and enable successful coping methods among their patrons by 

providing comfortable seats and aesthetically pleasant settings. 

The study, on the other hand, concentrated on a single geographic location and used 

convenience sampling, limiting the generalizability of the findings. Future research should 

seek to replicate the study in different cultural situations and use more robust sampling 

methods. Longitudinal studies could also evaluate the long-term consequences of coping 

techniques in coffee shop environments, as well as the mechanisms by which coffee shop 

experiences influence well-being. 

Enhancing Coping Strategies and Well-being in Coffee Shop Environments 

1. Social Connection and Support 

Coffee shops are social meeting places where people can engage with one 

another, providing possibilities for social connection and support. Social support has 

long been acknowledged as an important aspect in stress management and well-being 

(Cohen & Wills, 1985). Visitors to coffee shops frequently engage in talks with friends, 

family, and even strangers, giving an outlet for emotional expression, exchanging 

experiences, and getting support. These social connections promote a sense of 

belonging, alleviate feelings of loneliness, and improve general well-being (Holt-

Lunstad, 2018). 
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Coffee shop owners can further capitalize on this potential by implementing 

techniques that build a feeling of community and facilitate social relationships. One 

conclusion is that events or activities that promote social interaction should be 

organized. Coffee shops, for example, can organize book clubs, group discussions, or 

themed gatherings that bring people together who have similar interests. Such 

programs allow visitors to engage with like-minded people, form supportive 

relationships, and broaden their social networks. 

Creating designated communal areas within coffee shops can also help to 

improve social connections (Pozos-Brewer, 2015). This can be accomplished by 

designing seating areas that encourage conversation and engagement, such as 

communal tables or warm corners with comfy chairs. Coffee shops can create an 

environment that invites people to connect with one another by structuring the physical 

layout to foster social contact. Innovative ways for leveraging technology and 

expanding social interactions in coffee shop environments can also be implemented. 

Coffee shops can offer free Wi-Fi and create apps or online communities where 

customers can participate in virtual chats, share recommendations, and find coffee 

shop-related events. These digital platforms provide an extra route for guests to engage 

and create relationships, both within and outside of the coffee shop. 

Coffee shop owners might also form alliances with local organizations or mental 

health specialists to promote social interactions (Maspul et al., 2023). Coffee shops can 

organize support groups or therapy sessions on-site in collaboration with mental health 

organizations or community centers. These programs create a secure location for 

individuals to discuss their experiences, seek guidance, and receive professional help, 

building a sense of community and social support inside the coffee shop atmosphere. 

Coffee shops have the potential to function as social hubs that foster social connection 

and support. Coffee shop operators can improve social relationships and the general 

well-being of their customers by organizing events, creating community spaces, 

harnessing technology, and forming partnerships. 

2. Environmental Factors 

Coffee shop surroundings have an important role in fostering well-being and 

encouraging coping techniques. Lighting, seating arrangements, and interior design can 

all have a significant impact on the emotional experience of visitors. According to 

research, adding natural elements into indoor environments might improve 

psychological well-being by reducing stress and improving mood (Ulrich, 1984). Coffee 

shops that use these environmental elements can produce a more relaxing and 

aesthetically pleasant setting, improving visitors' coping experiences. 

One implication is that natural elements should be incorporated into coffee shop 

design. Plants, natural lighting, and other aspects that simulate nature can be 

incorporated by coffee shop operators. Nature exposure has been shown in studies to 

improve mental well-being (Ulrich, 1984). Coffee shops can create a more calming and 
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refreshing atmosphere by adding plants and maximizing natural light, increasing 

relaxation and lowering tension for visitors. 

Coffee shop proprietors might focus on establishing friendly and comfortable 

spaces in addition to natural components (Sim, 2019; Piotrowski & Rogers, 2010). By 

providing a choice of seating alternatives, such as comfy armchairs, cushioned benches, 

or private corners, visitors are able to select areas that best suit their preferences and 

needs. Comfortable seating designs can add to a sense of relaxation and well-being, 

which can improve visitors' coping experiences in the coffee shop. 

Coffee shops can also design their areas to provide privacy and control noise 

levels (e Silva, 2012; Pozos-Brewer, 2015). Creating defined sections or walls that 

provide seclusion and minimize noise interruptions can help guests cope. This can be 

accomplished by using sound-absorbing materials, strategically placing furniture, or 

creating discrete zones within the coffee shop. By decreasing distractions and 

promoting attention, providing locations where visitors can retire for peaceful 

contemplation or concentrated work might improve their coping methods. 

Coffee shops can use biophilic design concepts to implement these unique ideas. 

Natural components and patterns are incorporated into indoor spaces through biophilic 

design (Ulrich, 1984). To improve the connection with nature, coffee shops can use 

living walls, vertical gardens, or interior water elements. On the other hand, the use of 

natural materials in interior design, such as wood, stone, or bamboo, can elicit a 

sensation of calm and well-being (Naqvi, 2023; Jo et al., 2019). Soundscaping techniques 

can also be used to improve the auditory experience at coffee shops. This entails picking 

background music with care, altering volume levels, or introducing white noise devices 

to conceal distracting sounds. Coffee shops can improve their visitors' experiences and 

promote relaxation by generating a calm and pleasant soundscape. 

Additionally, coffee shops can experiment with new techniques to engage many 

senses and create immersive experiences. Aromatherapy can enhance the olfactory 

experience and contribute to a sense of well-being by using essential oil diffusers or 

supplying freshly ground coffee odors (Godfrey, 2018). Incorporating soft and warm 

lighting, pleasant materials, and visually appealing artwork can also help to create a 

visually exciting and aesthetically pleasing setting. The setting in coffee shops has a 

considerable impact on guests' coping methods and well-being. Coffee shops may 

improve the whole experience and contribute to visitors' well-being by incorporating 

natural features, creating warm areas, managing noise levels, and engaging various 

senses. 

3. Rituals and Mindfulness 

Participating in rituals and practicing mindfulness in coffee shop environments 

can dramatically improve people's well-being. Rituals provide structure and familiarity, 

which can be soothing for people looking for coping techniques (Gollwitzer & Sheeran, 

2006). Coffee preparation rituals like grinding beans, selecting brewing techniques, and 

savoring the scent can all be considered mindful practices that promote relaxation and 
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a sense of present in the moment. Mindfulness, defined as paying attention to the 

present moment without judgment, has been linked to lower stress, better emotional 

regulation, and increased well-being (Keng et al., 2011). 

The inclusion of rituals inside coffee shop surroundings to provide individuals 

with a sense of order and familiarity is one implication. The ceremonial components of 

coffee preparation can be highlighted and emphasized in coffee shops (Cowan, 2008; 

Geertz, 2017). For example, they can design the area to demonstrate the brewing 

process, allow customers to participate in specific processes, or provide educational 

sessions on various brewing techniques. Coffee shops may increase the ritualistic 

experience for guests by establishing an immersive environment that engages the senses 

and encourages active participation, promoting a sense of structure and familiarity. 

Furthermore, coffee shops can develop thoughtful coffee tasting experiences that 

take customers on a sensory journey through the world of coffee (Kwame Opoku, 2023). 

These sessions or workshops might concentrate on the scent, taste, and texture of 

various coffee kinds, encouraging attendees to fully engage their senses and be present 

in the moment. Coffee shops may help tourists acquire mindfulness skills and 

experience the advantages of being fully present by providing instruction on mindful 

practices and creating a supportive environment. This can help to reduce tension, 

increase relaxation, and improve well-being in the coffee shop setting. 

Coffee shops might designate specific rooms or corners as mindfulness zones to 

further promote awareness. These areas can be created to encourage relaxation and 

meditation, with comfortable seats, soft lighting, and soothing decor. Visitors to coffee 

shops can use these areas to engage in mindfulness activities such as meditation or deep 

breathing exercises, providing moments of serenity and stress reduction in the middle 

of their hectic schedules. Coffee shops that create dedicated mindfulness areas allow 

visitors to escape the hustle and bustle, encouraging a sense of tranquility and well-

being. 

Moreover, incorporating rituals and mindfulness practices into coffee shop 

environments can greatly improve visitor well-being. Coffee shops provide individuals 

with opportunities to find structure, familiarity, calm, and present by emphasizing 

ritualized coffee production, organizing mindful coffee tasting experiences, and 

building dedicated mindfulness spaces. These novel approaches can improve visitors' 

coping skills, overall well-being, and experience in the coffee shop setting. 

4. Personalization and Autonomy 

Individuals' contentment and well-being can be considerably increased by 

engaging in personalization and enjoying a sense of autonomy in coffee shop situations. 

Personalization is the ability to personalize experiences to one's preferences and needs, 

whereas autonomy is the power to make choices and exert influence over one's 

surroundings (Ryan & Deci, 2000). Individuals are empowered by these principles, 

allowing them to modify their coffee shop experiences and improve their overall sense 

of happiness and well-being. 
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Individuals' sense of control and ownership over their coffee shop experience 

improves when they can tailor their coffee orders, choose their seating configurations, 

and engage in activities that match their interests (Hiebeler et al., 2012). This sense of 

autonomy has a direct impact on people's satisfaction and well-being in these 

circumstances. Coffee shops provide a sense of customization and authenticity that 

positively improves customer satisfaction by allowing consumers to choose choices that 

reflect their particular tastes, dietary needs, and cultural backgrounds. 

Furthermore, customization and autonomy in coffee shop surroundings give 

people a place to express themselves. Coffee shops are frequently used as social areas 

where people may display their identities and preferences (AlMutawa, 2020; Waxman, 

2006). Individuals can express their individuality by customizing their coffee orders to 

match their taste preferences, dietary habits, or cultural backgrounds. Individuals can 

show their interests, values, and personal style by selecting seating arrangements or 

partaking in activities such as reading, studying, or creative work. This self-expression 

generates a sense of authenticity and belonging, which improves individuals' well-

being in coffee shop settings. 

Coffee businesses can use new ways to enhance individuality and autonomy. 

Offering a variety of beverage customization options, such as different types of milk, 

sweeteners, flavors, or alternate brewing processes, allows customers to adapt their 

orders to their specific preferences (Nachay & Bartelme, 2016). Flexible seating 

arrangements, such as communal tables, comfortable corners, and separate workplaces, 

cater to diverse demands and levels of social contact, allowing people to choose an 

atmosphere that suits them (Biddle, 2023; Maspul & Almalki, 2023). Personalization and 

autonomy are enhanced further by designating specialized areas or giving resources for 

collaborative and creative activity, such as shared workspaces or designated areas for 

art displays or live performances. In addition, using technology through mobile 

applications or online platforms for pre-ordering beverages with personalized 

specifications or giving a digital place for consumer comments and suggestions 

increases individuals' sense of control and participation in designing their coffee shop 

experience (Ferdianto et al., 2021; Breathnach, 2022) 

Personalization and autonomy in coffee shop settings allow for enhanced 

happiness, self-expression, and well-being. Coffee shops empower people and improve 

their overall experience by allowing them to tailor their orders, choose seating 

configurations, and participate in activities that match their tastes. Innovative tactics 

such as customizing possibilities, flexible seating configurations, designated 

collaborative spaces, and digital personalization tools promote personalization and 

autonomy in coffee shop environments. 

5. Escape from Routine and Role Transitions 

Coffee shops provide individuals with a much-needed psychological 

detachment from tensions and duties, offering a much-needed escape from their daily 

routines and role shifts. Stepping into a coffee shop represents a transition from work 

to leisure, establishing a distinct environment in which people can mentally withdraw 
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from their professional tasks and obligations. This shift encourages rest, renewal, and 

the use of coping mechanisms. Transitional venues like coffee shops, according to 

"boundary theory," function as buffers, assisting individuals in navigating between 

different jobs and lowering the negative spillover effects of stress (Clark, 2000). 

Innovative approaches can be adopted to improve the sense of escape and allow 

easy role changes in coffee shop situations. Curating the mood and ambiance of coffee 

shops is critical to establishing a distinct and welcoming setting. Lighting, music, decor, 

and general aesthetics can all be carefully addressed to move people away from their 

everyday routines and into a more relaxing environment (Martin, 2016; Moody, 2011). 

Coffee shops contribute to the sense of escape and relaxation by establishing a pleasant 

and welcoming ambiance, allowing consumers to disengage from their duties and 

immerse themselves in the coffee shop experience. 

Coffee shops can help people change into a more relaxed mentality by 

developing empowering rituals or routines. Warm greetings upon entry, quick pauses 

to study the menu, or brief talks with baristas are examples of these traditions (Butler, 

2018; Sachs, 2018). These little but significant encounters operate as transitional 

indicators, signifying the switch from work-related tasks to a more leisure-oriented 

experience. Coffee shops generate a sense of escape and relaxation by introducing 

empowering traditions, allowing customers to shift smoothly. 

Recognizing that some people want refuge and tranquillity while visiting coffee 

shops, special quiet rooms can be constructed (Sternberg, 2009; Ellard, 2015). These 

places can be created for leisure, introspection, or focused work, offering users a 

tranquil environment away from the noise and distractions of daily life. Comfortable 

seats, dim lighting, and gentle background music can add to the tranquil atmosphere 

and encourage a sensation of escape. These designated quiet rooms cater to the needs 

of persons seeking seclusion and tranquillity inside the coffee shop setting. 

Coffee shops can create digital detox zones to encourage people to disengage 

from their devices and truly immerse themselves in the present moment in today's 

hyperconnected environment. These zones can be Wi-Fi-free or have phone usage 

regulations that limit phone usage, creating an environment that encourages attentive 

involvement and face-to-face conversations (Gupta, 2004; Gottschalk, 2018). Coffee 

shops enable deeper escape and refreshment by providing a retreat from the continual 

demands of technology. Individuals can entirely disconnect from their routines and get 

a respite from the stress of being always connected in digital detox zones. 

Coffee shops provide an environment that helps people escape their routines and 

transition between occupations by adopting these unique approaches. The intentional 

design of atmosphere and ambiance, the application of powerful rituals, the availability 

of designated quiet spaces, and the introduction of digital detox zones all contribute to 

the overall coffee shop experience, allowing relaxation, rejuvenation, and a sense of 

escape. 

Meanwhile, incorporating these multidimensional features into the design and 

administration of coffee shop facilities can improve visitors' coping methods and overall 
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well-being. Coffee shop managers could consider establishing a visually appealing and 

soothing setting, encouraging mindfulness and routines, and providing chances for 

personalization and autonomy. Understanding the intricate interaction of coping 

techniques, environmental factors, social dynamics, and personal preferences in coffee 

shop environments can help to create supportive spaces that promote well-being and 

assist individuals in coping with daily stressors. 

Conclusion 

Coffee shops are more than just locations to get a cup of coffee; they provide an area 

for people to relax, socialize, and cope. This study's findings highlight the significance of 

coping techniques in coffee shop environments and their impact on well-being. Sensory 

engagement, visit duration, and the general coffee shop ambiance all contribute to people's 

emotional relaxation and well-being. Coffee shop managers can use these insights to create 

welcoming surroundings that encourage positive coping techniques, promoting the well-

being of their customers. More study is required to validate these findings in different 

circumstances and to investigate the long-term impact of coping techniques in coffee shop 

settings. Understanding the association between coping techniques and well-being in coffee 

shop contexts has implications for mental health promotion and the construction of 

supportive situations in which individuals may cope with daily pressures. 
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